Data and graphs

The following is a selection of data used for the Global Savings Group 2024 H1 Consumer
Spending Report. Note that only some of the data used for the report is shared below.
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https://www.global-savings-group.com/news/consumer-spending-and-behaviour-report-h1-2024-germany-france-the-uk-and-spain/
https://www.global-savings-group.com/news/consumer-spending-and-behaviour-report-h1-2024-germany-france-the-uk-and-spain/

Germany - Proportion of Transactions by Device
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France

France - Category Split by GMV
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France - Category Split by Transactions
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France - Proportion of Transactions by Device
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United Kingdom

UK - Category Split by GMV
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UK - Proportion of Transactions by Device

Other
1.4%
Desktop
37.3%
Phone
61.3%

UK - Transactions by Days of the Week

20.0%

15.0%

10.0%

5.0%

0.0%

Sunday Monday Tuesday Wednesday Thursday Friday  Saturday

UK Transactions by Days of the Week

(5) Gilobal Savings Group




Spain

Spain - Category Split by GMV
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Spain - Category Split by Transactions
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Spain - Proportion of Transactions by Device
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